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A day in the life of a
kid during Covid-19:
mMeet Generation C

How the pandemic is restructuring day parts
for 6-16yr olds and creating an entirely new
generation.



Covid-19 has reshaped a
normal day for kids,
dramatically increased their
sense of responsibility

and is creating a new cohort:

Generation C.
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The Summary

Although relatively short in duration, Covid-19’s impact will shape a
generation of kids.

This report examines how Covid-19 has altered the day for 6-16yr
olds, from the moment they wake up until the time they go to sleep.
Although we were expecting to see some pattern disruption, the data
indicates a surprisingly high level of lasting behavioral change. For this
age band (6-16), this pandemic and its effects will define their
generation, jolting them into a new way of thinking, acting, playing and
socializing. Some of these behaviors are an acceleration of trends
which were already in motion but others are completely new.

All disasters tend to make that generation of kids grow up faster, and
the data shows exactly those trends. However, the other changes are
more subtle and every brand should pay attention: Generation C has
influence and feels empowered. Like Covid-19 itself, we are just
beginning to understand their impact.



Our methodology

We conducted an online survey with a nationally
representative sample of 350 kids aged 6 - 16 years old
as well as 350 parents of children aged 6 -16 in the US
to understand how their activity during the day had been
changed by the impact of Covid-19.

The research took place between 24- 27th April 2020.




How to read this report

It's worth going through all the day
parts to understand the different
impacts we're seeing.

But if you'd prefer to skip to the
impacts and trends, we suggest you
start here.
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What's changed: Morning day part
What's changed: Lunch & afternoon
day parts

What's changed: Evening day part
Trends which will last

Predictions

Meet Generation C

How should you be reacting?
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How morning routines
have changed
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Are you now waking up earlier or later than you would on a school day?

Natural wake-times have coner
shifted the day to a later
start for kids at home

Lockdown means no more commuting, and this is
translating into a time-shifted day for many kids What time is your child waking up at the moment?

in the US. Over half of US kids are starting their
day later than pre-lockdown, with parents _ 6-9yrs  10-12yrs  13-16yrs
1% 1%

echoing similar patterns. It's not an insignificant Before 6am 2% 1% 1% 1%
amount of time, either: 1in 4 parents say their __ R N SN C I R e L
. . . . ! - [ 0, () 0, 0, 0,
kids are sleeping past 11 on weekdays. This is a | I 1% 1% L7 12% 12% 16%
) . : Bet 8-9. 21% 23% 20% 21% 19% 25%
pattern that’s more likely to affect teens and |
. . . ! Between 9-10am 17% 18% 17% 18% 17% 18%
preteens; younger kids are still early risers. i
: Between 10-11am 16% 17% 11% 19% 16% 17%
: Between 11-12am 14% 12% 14% 15% 18% 9%
1
" “Between12-1pm 8% 6% T 7% T 9% 9% T 6%

After 1pm 4% 5% 4% 3% 3% 4%
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Breakfast is slower, more | am helping to preparc
COﬂSidel’ed, and the food meal; more and help
cleaning up

has changed

| am eating more breakfasts
that are cooked and that take

The first meal of the day has changed. Breakfast is .
a much more cooperative meal than ever before. o time to make where before |
always had just cereal or a
o breakfast bar

Families are starting the day together more,

without the stresses of commute times. Breakfast /
seems more like dinner, with more time taken Of kids said they are
both to prepare and to eat. doing breakfast

differently in lockdown
There is anecdotal shift away from traditional

breakfast goods to home-cooked items. Cereal is
redefined as an exciting treat, rather than the
daily regular go-to.

getting up later eating a
better more nutritious
breakfast
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Without school timetables,
kids are shaping their
own learning patterns

School timetables have been replaced by a day
plan which is cooperative between kids and
parents. This places some control back into the
hands of kids, enabling them to become more
self-directed in their learning.

. . @ | give lots of help and support throughout the day
Over half of US parents stated that they give their @ They usually complete most of it by themselves and | just check in occasionally/ end of the day
kids lots of help throughout the day, but it’s still @ T‘hey need proper teaching sus_)port allday @ 1justleave themto ggt on with it
@ | don't have time to be constantly teaching them so they have to do most of their school work alone
not replicating the classroom. @ Other, please specify
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KIdS are ta ki ng more In pre-quarantine schooling, breaks were limited to recess and lunch times,
b k d ) now the majority of kids are taking breaks when they feel like it, taking time
_ reaks an .SC].U.GGZI ng to play, watch TV and talk to friends. This new pattern of breaking frequently
IN more activities and takes kids further away from their school habits and into patterns of work

micro_p|ay patterns and play better suited to their natural rhythms.

The structure of the school day has been called into question before, and
lockdown suggests that there may be better ways to balance work and play.

Now you are doing your school work at home, how much do you agree or disagree with these
statements about how you decide to plan your day?

| go bis of schood work all through the day and 1ake
breaks whenever | feel like it 48% 6%

My parents plan my day for me 44%

| start work la!ermaniwouldatomoolbocame!golcup 45% 27%
ater

| just start my schoal work whenever | feel ke t 4% 7%

| work when my parents are working 44% irs
| follow tha school tmatabla, taking braaks and startng 4% 28%
and finishing the day a= | would do if | was at school e
| get up early to start my school work so | can do othar A% 23%

things for the rost of the day
oo s e e o I
waork {ater in the sflernocn/evening

| often fing myse¥ catching up with school wark that | 20% 18%
haven't done at the weekends
| don't raally follow a timetable, some days | work soma 35% 20%
days | dont -

0% 20% 40% 60%
W Agee W Strongly Agres
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Afternoon
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Pre-Covid, lunch was pre-packed with limited interaction from

Lunch has been !
kids (usually prepared by parents).

transformed into a fully

empowe red meal for kids Now, almost 40% of kids are in charge of preparing their own
lunch every day. Lockdown has ensured that thisisn't merely a
weekend novelty; it's occurring regularly, driving new levels of
domesticity and responsibility for what goes on in the kitchen.

What best describes how you choose what to eat at each mealtime?

. . . | tell my parents what | want
| just eat what my parents |l just help myself to anything | them to get for mealtimes

My parents ask me what | Sitkar 7 EeEeEEdT

prepare for me want B [ - want and they make it for me
Breakfast 51% 24% 10% 14% 2%
Lunch 35% 39% 11% 15% 1%
Dinner 47% 20% 18% 13% 1%



More time, more flexibility,
and access to their own
kitchen means kids are
eating more, too

With no physical access to friends, limited access to
the external world and limited structure (not to
mention easy access to well-stocked food
cupboards), it’s not a huge surprise to see that kids
are snacking more during this time.

To some degree we feel this eating is
lockdown-related. But it also reflects new habits that
might be hard to change. Either way, it's leading to
increased food shopping requirements for Mom and
Dad.
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Would you say you are eating more or less
than before lockdown?

@ More than before

@ About the same as before

@ Less than before
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Kids are Wi“ingly It doesn't matter what the chore is (cleaning the house, cleaning
their bedroom, tidying up after themselves, doing the dishes);

[ ]
taklng o.n .n.ew uniformly, kids are doing more to help out around the house.
responsibility ot home
In normal times, chores for kids are incentivized by their weekly
allowance - but with Covid-19 restrictions, there’s the sense of the
household as a ‘team’, and less of a driver for individual reward.

Are you helping to do any of these household chores more or less during the day now we are in lockdown?

100%

80%
60%
- I I | I

0% = | il | II N | N | ll 'I

Tidying up after Vacuuming the Daing laundry Daoing the

Iidying up after Cleaning my Cleaning the Clearing the table the washing Takir ) Ut the
others house gardening

myself pedroom whole house after meaal times up/istacking the
gdishwasher

@ VYes @ About the same ® No @ ! don't ever do this chore
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Games are the new

p|ayground (but not J ust for “Teehs and prg—teens arein Roblgx playing gam”es but
gam i ng) also just hanging out and doing things together

Tami Bhamuik, VP Digital Civility Roblox
(Source: #Kidtech podcast 5/21/20)

Replacing lessons and packed lunches is one thing; it's
quite another to figure out how kids are going to adapt
to the absence of conversation in the classroom, and
the loss of playground chatter. The combination of a
lack of in-person social network combined with the 60.00%
flexibility of homeschooling has led to a large pattern

of digital substitutes. 40.00%

80.00%

Total

Masked by an increase to overall screen-time, the 20:00%

most interesting trend is kids and teens using games
not just for entertainment but also as an environment
for social interaction. G




Play and exercise arec an
Important part of the daily
schedule

Whereas before Covid lockdown, exercise would
find itself into a kids’ routine naturally, whether
during after-school activities, or as part of an
active lunchtime, now kids and parents are
scheduling exercise together.

This has become more of a shared activity, either
because kids need their parents with them to go
for awalk, or because a shared YouTube exercise
routine is a fun addition to the day. Influencers
are quickly tapping into this trend with content
for kids and parents alike.

Play with toys/games

1
1
[
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Play and exercise opportunities are almost 50%

of activities during their breaks

Watch streamed TV
Chat with friends
Watch live TV

Listen to music
Read

Go on social media
Draw/paint/do crafts
Play board games

Going for walks/bike
Create videos for
Play musical

Do sports (football,
Computer coding
Do STEM activities

0.00% 20.00% 40.00%

Total

60.00%
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Evening
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Before Covid-19, families had begun to move away from a central

viewing experience, with all family members likely having access to
The TV has become the their own devices to pick their own entertainment.

central entertainment
hub once more

Now, with families spending more time together as a unit, the screen
seeing the greatest increase in usage is the TV. However, we feel this
will be shortlived...

When you watch a movie or TV series during lockdown, are you watching it more or less on the following screens:

On a laptop n% 18% 51% 20%
On atablet 12% 22% 4£9% 17%
OnaTV/Smart TV &I 15% n% 10%
D% 20% 40% 60% 80% 100%

@ lessof @ About the same as @ More of @ ! don't watch on this device
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NP PARENT: “Preparing healthier meals
PARENT: "Eating together and more allowing the kids to get involved and

Meals have become a (e becouse we don  Javetostart cating as a family. It just worked ot better
getting ready for morning - ;
t .t. . that way and it's fun.
radition (again)

2% &0%

Daily meal-times have begun to take on the kind
of significance reserved for special occasions. The
entire family is now more involved in preparation,

and kids are more readily cleaning up afterwards. Of kids said their dinner Of parents said they are
experience is different doing dinner differently

Post-lockdown, there will be plenty of bad during lockdown in lockdown

memories - but this new way of doing dinner

won't be one of them. Making room for both [ “We all it together and help }

bonding and discovery, the slowed-down cook and eat more varieties”

“We eat later - my father still goes out
to work so we wait until 7 or 7:30 to
eat dinner. It doesn't matter as | have
time to do my homework now before
dinner”

mealtime is likely to be a new tradition that stays.

“Eating with everyone and
don't have to hurry up”
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Kids are spen din g more It's common wisdom that too much time spent on screens
. . before bed affects the quality of sleep - but in periods of
time on thelr screens lockdown, the rules relax. Kids are filling the hours before

before bed bedtime by spending time with their devices on a broad

range of activities.

What do you do more or less of now we are in lockdown when you go to your room to bed?

Co on social Bead Play Watch a7V Browse the Chat 1o rry Play with things

Listen to my Homeworx Costraight 1o
media videa/mobike programmae/movie Intement friends via social In my reom unti parenmsread a cloop
games apps | get tired 101y 1o Mo

@ More than before @ About the same as before @ Less than before @ ! don't do this at bedtime
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Covid trends which will
remain for the long term



Kids have more
responsibility for the
nome environment

Kids are being treated with more maturity and
independence by parents.

Kids have become more helpful: their
involvement is not just limited to food
preparation but all household chores.
Unsurprisingly, parents are hopeful that these
habits remain post lockdown - but kids are
expressing an interest in this too.

A new generation of kids are now learning life
skills. This applies to hobbies (like sewing,
crafting and knitting) as well as chores.

The family meal has
become more important

Mealtimes are a focal point for lockdown life.
Kids and parents alike have realised that
spending more time over the preparation and
consumption of meals makes for powerful
family bonding moments.

More than this, kids are taking a renewed
interest in the the things they eat, and the time
it takes to prepare meals.

Brands should take advantage of this shift by
making family mealtimes both an event and a
source of entertainment. This isn't just about
nutrition - it's about bonding.
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A bias to ecommerce and
delivery

The necessary switch to e-commerce is
empowering kids to make to decisions for the
household.

Their influence is greater from over the shoulder
thanitisinaphysical store, and in many cases
they're responsible for making the shopping
choices from vendors such as Amazon.

For many kids, Covid lockdown is the first time
they will have seen the person delivering the
products they had ordered. They might not fully
understand it, but they're developing brand
loyalties. At this time, the brand opportunity for
logistics companies is wide open.



More involvement in
their learning schedule

As school timetables have been replaced
by a combination of distance learning,
home schooling and self-directed working,
we feel this will have a lasting impact on the
older quadrant in particular.

Independence in education for the child
has always been a controversial topic.
Although it is clear that education needs
structure, engagement, and professionals,
the global school shutdown has triggered
the biggest experiment we've seenin
injecting some student independence into
this equation.

We feel that self-directed learning will
continue as a conversation, fueled by the
traction of edtech startups who have
exploded in the last few months.

Shared content
experiences

Social sharing has been around for
decades in various forms. Covid’s
restrictions on physical mobility have
accelerated the acceptance and active

search for co-consumption experiences.

Kids want ways to consume content
experiences together, either as a family
or with their friends (or both). Co-op
interaction has been a function of
gaming for decades. Games like
Fortnite are now allowing huge groups
of people to experience media (e.g.
movie trailers, concerts) together. This
is just the beginning of the digital
co-consumption trend.
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If there was a version of Trolls
World Tour which also
allowed special friends or
family (grandparents) to
watch together, whilst not in
the same location, would you
ask your parents to buy it?

TRAVIS SCOTT'S

SFL V=

FIVE 8NOWS

was oM ERT
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Although short in duration,
Covid-19's impact will shape a
generation of kids.
Meet Generation C.



SUPER

AWESOME

Generation C are a cohort (6-16)
defined by both traditional and
progressive signals

e Hygiene: an awareness of germs and virus management
will permeate every aspect of their lives

e Family-oriented: forced into a close proximity scenario
with family, this time will become a common life-long
memory for all of Generation C

e Ecommerce (and delivery) by default: the cohort whose
first shopping experiences are ecommerce by necessity

e Responsibility: more involvement with household chores,
trusted by parents, cemented by the reality of Covid-19

e Metaversification: increasingly comfortable socializing
within game environments






